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Personalization lines are the only hope for marketers to get a reply in this era of Al-driven
outreach. If you continue to send cold emails using generic templates from 2010, don't

expect to get a single reply in 2025.

It needs to create a feel that it's written for one person only, then you can expect a reply. If

you can really personalize it, a single line can increase your reply rate 3 times.
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3 Personalization Lines That Triple Reply Rates

1. Be Specific About Recent Actions

If you want to hit, you have to be specific with your recipient. If you sound generic, most of

the time you will receive silence.
Do not write
"I have browsed your profile and found you are doing impressive work with Ul/UX recently"

Instead, focus on a particular action that the recipient performed recently. It may be a

Linkedln post, a podcast episode, or a product update from their company.

Now, connect it to something relevant to yourself, and then make the outreach.

Example:

A comparable growth technique that one of my SaaS clients employed last year immediately
sprang to mind when | saw on LinkedIn that your team recently reached 1 million members
without the need for paid advertisements. By using micro-influencer content, they increased
organic reach by four times, and they reasoned that your audience could find it interesting

as well.

It will work because it will open the door for conversations, and it is specifically tailored for

the intended recipient.

It proves that you exactly know what you are talking about, and you have done your prior

research about the recipient.

This personalization is particularly effective in B2B Campaigns and job applications. Yes, it is
also important not to write a generic email body for your job application. Be specific and

personalize your job application emails to make a strong impression.

2. Tap Into Emotional Intelligence

Tapping emotional intelligence is the key to personalization. The best emails always feel

relatable to the recipient.

© 2026 Accord Tech Solutions - accordtechsolutions.com Page 2 of 5


https://www.accordtechsolutions.com/blog/email-marketing-tips-to-skyrocket-your-engagement-and-sales
https://www.accordtechsolutions.com/blog/how-email-marketing-boosts-roi-for-b2b-clients

ECCORD

accordtechsolutions.com/blog

When you pick up a particular activity by the recipient and make it relevantly connect with
your own activity or experience, the recipient will feel a connection towards you.

Example:

| was reminded of how my agency switched to a 4-day workweek last year, after production
increased, when | read your LinkedIn post about how "teams don't need to work longer

hours, they need clearer goals." | like that we both prioritize focusing above time.”
This personalization creates a bridge between the sender and recipient. The email becomes

personal from a cold business outreach.

3. Give Genuine Recognition

Everybody wants recognition; they appreciate it when people acknowledge their
achievements. People get pleased when they hear a genuine compliment on what they are

working hard for.

But do not try to write

‘“you are awesome”’

These people will understand which is a genuine compliment and which is flattery.

If you come up with something genuinely complementary, it will increase the chances of
getting replies.
Example :

"I found your latest 'Dale force' launch campaign due to the way you entirely integrated
customer stories into the product narrative. That's difficult to accomplish. I'm interested in

how your team achieved a balance between brand objectives and storytelling.

This will definitely work for a winning email that brings a reply. It's just not a generic

"excellent work. It's a human way of showing why it's great.

Undoubtedly, this email will stand out from thousands of cold outreach emails in the

receiver's mailbox.
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Accordingly, if there is a question in the end, it opens a natural door for conversation. It

gives the recipient a reason to respond anyway.

For partnership pitches, media outreach, and networking, this personalization is effective.
The busiest recipients also make time to reply to this email because you recognize their hard

work and appreciate it.

Why these 3 lines actually triple reply rates
Specificity, Empathy, and Recognition are the three main ingredients of these 3 lines.
When you address someone specifically, it makes your email more credible. You can send a

perfect, trustworthy email if you tailor it to the recipient.

If you can reach out to someone empathetically, it will automatically prompt them to engage
in a conversation with you. Empathy can turn a cold email into a warm lead in minutes. If

you can connect with the recipient, it will do the job for you.
When you address someone with genuine appreciation for the hard work they are involved
in, you will receive a natural response from them.

Humans always want recognition, appreciation, and to feel seen. It just pulls a psychological

trigger on them. So, they will start responding to you instantly in most cases.
Ultimately, recipients don't just see an email; they see a human.
A significant question is always to keep the conversation open.

In 2025, most outreach is sent using an Al template, which rarely receives a reply. Making

your email sound human is a perk.

How to do this personalization without sounding forced

Be very careful when performing this personalization. Make sure this never feels forced.

Many good frameworks often fail because they produce poor personalization.
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Though this can be easily avoided with these 3 steps

Conducting Proper Research :

Before sending the outreach, spend at least two minutes researching the recipient's social

media presence, website, and recent news coverage. One real point is 3 times better than

any template-made point.

Write with pure natural tone :

Write exactly how you would talk with the recipient in a 1v1 face-to-face meeting. Don't

write anything that you would never say at physical meeting.

Focus/Stay relevant with the key point :

Never gets distracted. Always connect with the main point. Wisely connect the main point

with your offer.

Personalization is never a gimmick or a trick. It’s just showing respect to the recipient by
stating that the email sender at least did some homework before trying to outreach. If you
want to get a response from the other end, you should outreach in a personalized way so it
feels human, and those 3 personalization lines will triple the reply rate. A properly
customized email never sounds like a cold email; it sounds like a genuine message from a

human being.

Accord Tech Solutions

Al-powered B2B growth agency. We turn SEO, email and lead generation into booked sales calls for

US B2B companies.

https://www.accordtechsolutions.com/contact-us - contact@accordtechbd.com - +1 307 370 1787
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