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Black Friday 2025 is almost here! For investors, this is one of the busiest days of the year.
Customers are ready to spend, and a well-designed campaign can generate a lot of revenue
in a matter of days.

To be successful, you need more than big discounts. The key is good design, marketing, and
smooth operations. Every detail matters, from special offers for each customer to a fast
website and a ready supply chain.

In this guide, we will share 25 Black Friday marketing strategies for 2025. These tips will help
your business get more customers, boost sales, and stay ahead of your competition quickly.
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Why Black Friday 2025 is a Big Deal

Black Friday 2025 is changing fast. To succeed, businesses need smart marketing and a
strong e-commerce plan. It is no longer just about one-day discounts.

Most sales now come from mobile devices. Over 60% of holiday shoppers use their phones.
People start shopping early, and personalized offers are becoming very important. Black
Friday is now a global event, so stores need smooth online and offline operations.

It is not just a 24-hour sale anymore. It is a full campaign to attract customers, build
relationships, and increase revenue. Global online sales could pass $320 billion, with nearly
70% from mobile purchases.

Marketing focuses on social media, public relations, direct marketing, and product
development. Black Friday 2025 is a great time to grow fast. Proper planning can help
increase sales and create a more enjoyable holiday season.

25 Marketing Strategies to Boost Sales Fast

We’ve put together 25 marketing strategies for Black Friday. They are organized in clear
sections to make them easy to follow.

Get Ready Before Black Friday

Success starts before the big day. Divide your customers into groups so you can send the
right deals to the right people. Highlight your best-selling products and create offers that
match different shoppers.

Being ready behind the scenes is just as important. Ensure your website gets enough traffic.
Protect your inventory and make shipping easy. Review your debt, adjust your payment
methods, and schedule customer service for busy days.

By planning your campaign, improving your communication, and optimizing your service,
you can have a successful Black Friday. The right policy will help you maximize your profits
and minimize losses on busy trading days.
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1. Consider your target market and customer segment.

Start by looking at previous Black Friday deals and promotions. Look for what quality
products are sold, which deals worked, and how different customers reacted.

Segment your customers based on what they buy, how they interact with you, and what they
want. Sending the right products to the right people will help you sell and get better results.

2. Set personal goals.

Before your campaign, decide what you want to gain. Set targets for sales, orders, and
average purchase value.

Make your goals easy to measure so you can track progress and make changes fast. A
perfect goal will keep your team focused and help you focus on the task at hand.

3. Plan Inventory and shipping.

Use past transactions to determine your price. Avoid running out of popular items.

Pack your shipping and return safely. Make sure your team can work with a variety of
devices. A good delivery plan will keep customers happy and keep your business running
smoothly on busy days.

4. Early Access & VIP Deals

Give your customers something special before making a big purchase. It makes them feel
appreciated and happy. Early delivery increases sales and keeps customers coming back.

5. Test your offers

Use social media, email platforms to share product photos on Black Friday. Countdowns and
hints will keep customers excited and ready to buy when the sale begins.

6. Make Your Website Fast & Easy

Check that your website loads quickly and works well on phones. Restore quality products
and groups. These brands encourage customers to buy more. Bundles keep customers
coming back for more. Such perks are a great way to increase sales and increase sales.
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Black Friday 2025 Campaign Execution: Maximize Revenue

Now it’s time to turn all your pre-sale preparation into real sales. Focus on creating urgency,
delivering personalized offers, and running campaigns across multiple channels to capture
maximum revenue.

7. Dynamic Discounts & Bundling

Offer specials or “buy one, get one” to increase sales. Not only can it increase average order
value (AOV), but it can also encourage repeat engagement. Deals like these are some of the
best Black Friday deals to boost revenue.

8. Flash Deals & Limited-Time Offers

Give a little every hour or day toward something. Lower fees encourage customers to act
quickly and increase sales. Same-day ordering helps build customer relationships, increases
conversations, and increases the likelihood of repeat purchases. Flash deals also make your
campaign exciting and fast-paced.

9. Fun Games & Interactive Deals

Feel free to ask about games, questions, or problems. Offer a special discount or a gift as a
reward. Referral links keep customers engaged on your website and remind them of your
content. Encouraging people to interact can lead to more sales.

10. Social Media & Influencer Campaigns

Work with influencers to attract new customers and develop marketing plans. Influencers
gain credibility and generate traffic from their followers. Invite customers to share their
experiences or findings. These “facts” increase trust and help your Black Friday deals reach
a wider audience.

11. Connect All Channels

Make sure your online and in-store promotions work together. Offer options like click-and-
collect or in-store pickup. A smooth experience across channels makes shopping easier,
keeps customers happy, and increases sales. When all your campaigns work together,
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shoppers are more likely to buy and come back later.

12. Personalized Messages & Deals

Send tailored messages through email, SMS, or push notifications. Make offers based on
what each shopper likes or has looked at before. Personalized deals feel special and increase
the chances of a purchase. Show products that match their past behavior or preferences to
make shopping easier and more personal.

13. Retarget Visitors & Abandoned Carts

Bring back people who left without buying. Use ads or reminders for items left in their cart.
Offer timely discounts if needed. These steps help recover lost sales and make sure more
visitors turn into buyers.

14. Exclusive Limited-Edition Products

Offer special or limited-edition items to create urgency. Shoppers act fast when products feel
rare or unique. These products make your brand stand out, create excitement, and give
customers a reason to choose your store over others.

15. Early Holiday Deals for Casual Shoppers

Visit local retailers, gift shoppers, and first-time customers before Black Friday. Discounts
encourage them to shop early, increasing sales and reducing risk during peak hours. They
will also help you build relationships with new clients for future projects.

Brand-Building & Adding Customer Value

Black Friday is not just for quick sales. It is a great chance to build loyalty and long-term
customer relationships. By giving value beyond the sale, your brand can keep customers
coming back even after the holiday.

16. Loyalty Programs & Subscriptions

Invite new customers to join your loyalty program or subscribe to regular services. This turns
one-time buyers into long-term supporters and creates steady revenue. Offer special deals
for members or subscribers to encourage sign-ups. Personalized rewards help shoppers feel
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connected and keep them coming back.

17. Sustainability & Ethical Campaigns

Show interest in sustainability and ethical practices. Use environmentally friendly products,
support a charity, or host a charity event. Most investors care about the outcome of their
investments. Showing good practice builds trust and helps your brand stand out.

18. Post-Purchase Cross-Sells & Upsells

Don’t stop at the first sale. Suggest related or higher-value products after a purchase.
Follow-up emails or app notifications with bundle deals encourage repeat purchases. This
increases sales and makes the shopping experience better for your customers.

19. Build Engagement & Community

Ask customers to leave reviews or share their purchases on social media. Encourage user-
generated content (UGC). This creates a sense of community, builds trust, and spreads your
brand naturally. Engaged customers are more likely to come back and recommend your
store to others.

20. Tell Your Brand Story

Black Friday ads should tell the story of your product. Showcase your product, your business,
and what sets you apart. Storytelling helps customers connect with your brand. It can turn
one of your customers into a loyal customer and make people remember your ads long after
the holidays.

Post-Black Friday: Keep Customers & Learn

Black Friday doesn’t end when the sale is over. The real success comes from turning first-
time buyers into loyal customers. It also comes from learning what worked so you can do
even better next time. A strong post-Black Friday plan keeps your efforts paying off long
after the holiday rush.
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21. Check Campaign Performance

Look at how your Black Friday campaigns did. See what worked and what didn’t. Track sales,
conversions, and customer engagement. Analyzing results helps you improve your strategies
for the next sale.

22. Ask for customer feedback.

Gather feedback from your customers. Use questions and answers to find out what they like.
This can help improve processes, products, and customer experiences in the future.

23. Prevention and Compliance.

Use email and SMS to encourage customers to make repeat purchases. Followers, freebies,
and loyalty rewards turn first-time Black Friday shoppers into lifelong customers.

24. Take advantage of customer feedback and improvements.

Share stories, blog posts, and social media from Black Friday. A great customer experience
builds trust and helps attract new customers to future projects.

25. Plan Post-Holiday Sales

Keep the momentum going after Black Friday. Prepare campaigns for Christmas, New Year,
and clearance sales. Early planning keeps your brand visible and drives more revenue
throughout the holiday season.

Conclusion

Black Friday 2025 is a great opportunity for retailers. But prosperity isn’t just about big
discounts. To achieve great results, you need good marketing, good service, and good
customer relations.

This is where Accord Tech Solutions can help. They are experts in digital marketing and have
years of experience running campaigns that really convert. Their team knows how to plan,
launch, and optimize Black Friday strategies to get the best results.
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From audience targeting and personalized deals to multi-channel campaigns and post-sale
follow-ups, Accord Tech Solutions makes sure every step of your campaign is focused on
growth and results.

Working with Accord Tech Solutions means a lot of sales. Run a consumer-focused Black
Friday campaign to drive revenue and growth.

Ready to make Black Friday 2025 the best? Contact Accord Tech Solutions today to
maximize your holiday campaigns into lasting success.

FAQ

What are the best Black Friday marketing strategies for 2025?

Apply strategies that focus on both sales growth and customer retention. Use marketing
campaigns across multiple platforms, plan your offers strategically, and focus on long-term
success by nurturing relationships beyond just one-day deals.

How are you celebrating Black Friday to increase revenue?

The best way to increase revenue on Black Friday is through special offers, discounts,
bundles, and limited-time promotions across different channels, such as email, social media,
and paid ads. These activities help increase conversions and overall revenue.

How do I get my store ready for Black Friday traffic?

Prepare your store by planning inventory, optimizing your website for speed and mobile, and
ensuring your shipping, payment systems, and operations can handle heavy traffic. Being
prepared keeps everything running smoothly during peak hours.
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How can I keep customers after Black Friday?

To keep customers after Black Friday, focus on turning new buyers into repeat customers.
Use loyalty programs, post-purchase offers, follow-up email campaigns, and personalized
recommendations to keep them engaged and coming back.

Can a digital marketing company help you win on Black Friday?

Absolutely. Digital marketing agencies like Accord Tech Solutions can help you plan,
customize, execute, and optimize your Black Friday campaigns. A professional team can
increase your sales, improve targeting, and drive long-term growth for your business.

Accord Tech Solutions

AI-powered B2B growth agency. We turn SEO, email and lead generation into booked sales calls for
US B2B companies.

https://www.accordtechsolutions.com/contact-us  ·  contact@accordtechbd.com  ·  +1 307 370 1787
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