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Cold emails remain effective in 2025 if used properly. Cold email sending, also known as

email marketing, remains a viable approach for reaching potential customers.

However, for some people, it is still a challenge, The truth is, the audience will still open your
email if there is a certain originality that camouflages the cold email as not a business email

but rather gives a personal feel to the audience.

You need to update your game; for example, if you are still using an outreach template from
2020, it won't work for you. The audience will only click on those emails that convey a

genuine, authentic feel and are tailored to their interests.
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What do you need to know about cold emails in 2025

Customize with clarity:

A fully customized, brand-new template needs to be developed to reach new potential
clients in 2025. Using an old template or repeatedly using the same template will not be

effective.

It is essential to keep in mind that solving the audience problem will be more effective than

showcasing the product.

Building relevance is the key here. Many marketers think that just addressing the recipient

by their name will make it more relevant, but unfortunately, it's not.
A conversation with a more personal touch can make it relevant.
Example :

Do not say

““"Hey Dan, | have observed you are working with Ul/UX for a long time. | am sure you will

love our new tool.”
Instead of this, say

“’"Hey Dan, | have noticed your work with UI/UX Design has been long. | also know designers

like you use tools like Axure for prototyping and tracking workflow.
Are you available to share some ideas?

The difference is clear. It gives a personal vibe rather than a business conversation.

Reach out to the recipient before sending the email:

Even before sending the email, you should warm up the lead by commenting on their social

media post, sharing their content, or engaging with them in other ways.

If you warm the recipient earlier, when they see your email in their mailbox, they will click on

that.
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Don’t make the email sound Robotic:

If you sound robotic in the email, recipients will feel it is machine-generated, and they will be

less likely to open your email next time

Giving a humanized tone in your writing is mandatory. Ensure that no pressure-filled tone is

used in the email.
It must sound human to them so that they won't consider this spam.

Another essential thing to keep in mind is that you need to write concisely and

straightforwardly, using a formal yet clear and accessible tone in English.

The first line is the key.

Keep in mind that the first line of the email is critical.
It decides whether the recipient will read the rest of the email or not.

Remember, in this era, our attention span is very short. You need to provide immediate
spark to make the proceedings. Therefore, it is wise to start with something value-driven in

the very first line.

It could be a real-life complement or observation

Example:

‘l have seen your recent post about Ul/UX design in Figma, which is absolutely marvelous"
Or

"l believe I've discovered a way to reduce the time it takes to create your course by 40%."

Optimize the email subject line:

Subject lines need to be short and mobile friendly so the recipient can open them on their

mobile devices as well.

Ensure there are no clickbait words. It will kill the impression instantly.
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You can use Al but ensure it always conveys a human vibe. Use it for support only. ChatGPT,

Gemini, or Jasper Al can make your work easier, but don't replace them with

their output.

Utilize Al to structure your email but ensure that you customize it in your own unique way.
Additionally, keep your subject line to under 50 words.

Provide value instead of asking something in the beginning

Instead of asking something at the beginning, first provide values. Like a free resource, a

trial, data analytics, or a pro tip.
Example :
‘I have made a checklist to increase your sales. Would you like me to send it to you?"

This implies that you want to solve their problem rather than sell your product.

Follow up, but don't be annoying.

You can not reach sales without following up. However, in 2025, it is essential to remember

that you cannot sound annoying when conducting necessary follow-ups.

You can follow a simple framework.

Day 1: You sent the email

Day 3: Provide a soft reminder, also mention your last email

Day 7: Send a new insight, a pro tip

Day 14: Send a polite final reminder with a closing note. Ensure that you provide a future

opportunity so the recipient can enter at their convenience.

If you want to improve, you need to track

You can not expect improvement if you are unable to measure what you are doing, because

it's all data driven.
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Considerable metrics for cold email open rates, click-through rates (CTR), and positive

replies/neutral replies.

You need to tweak the subject line and the opening sentences. After running a few tests, you

will understand what matters to make your cold email campaigns more effective.

Modern-day CRM tools have integration with email platforms. Providing good analytics will

help you improve your game.

Patience is the key

Cold emailing is a long-term game. If you expect instant success, you will definitely fail the

game. It's like planting seeds and harvesting at the end of the season.
If you didn't get a reply, don't be disappointed. This is not the end of the world.

Perhaps the recipient doesn't want to proceed right now, but who knows what the future

holds? So, keep them updated with insights and content, and stay in touch.
You will be able to establish a lasting rapport.

Cold emails in 2025 are still very effective and relevant if you know how to sound like a

human rather than an automation.

Just focus on building a long-term relationship that pays off. Let's pretend you are on the

receiving end. Will you open the next email? If it makes you open, you are on the right track.

Accord Tech Solutions

Al-powered B2B growth agency. We turn SEO, email and lead generation into booked sales calls for

US B2B companies.

https://www.accordtechsolutions.com/contact-us - contact@accordtechbd.com - +1 307 370 1787
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