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Google has brought several updates in June 2025, which have sent waves to SEO. Finally,
Google Core Update has completed its rollout. Due to this Core Update, there have been
special changes in SEO. Which are considered beneficial for SEO. For example, it is designed
to improve search results and reward high-quality content, but it often leads to significant
ranking fluctuations for many websites. If your website is facing special changes due to Core
Updates, then you should not be restless and research how to solve this problem. In this blog
post, we will discuss the latest Core Updates of June 2025 by Google, and along with that, we

will examine how these Core Updates are impacting SEO.

© 2026 Accord Tech Solutions - accordtechsolutions.com Page 1 of 6


https://www.accordtechsolutions.com/blog/june-2025-google-core-update-impact-on-seo-problems-and-solutions
https://www.accordtechsolutions.com/blog/june-2025-google-core-update-impact-on-seo-problems-and-solutions
https://www.accordtechsolutions.com/blog/june-2025-google-core-update-impact-on-seo-problems-and-solutions
https://www.accordtechsolutions.com/blog/june-2025-google-core-update-impact-on-seo-problems-and-solutions

BCCORD

accordtechsolutions.com/blog

June 2025 Google Core Update Details

Here are the specific details regarding this broad core update:

e Official Launch Date: June 30, 2025.

e Rollout Duration: This update is expected to take up to three weeks to fully complete.
This is slightly longer than the typical two-week rollout for some previous core updates,

meaning volatility may continue through late July.

e Update Nature: It's a "broad core update," meaning it's a fundamental adjustment to
Google's overall ranking algorithms. It's not targeting specific niches or penalizing
particular sites, but rather recalibrating how Google evaluates content quality and

relevance across the entire web.
e Global Impact: The update is global, affecting all regions and languages.

e Not a Penalty: Google explicitly states that core updates are not "penalties." Instead, they
are designed to better surface relevant, satisfying content for searchers from all types of
sites. If your rankings drop, it's because other content is now deemed more deserving of

a higher position by the updated algorithms.

e Recovery Potential: Google has indicated that sites negatively impacted by previous core
updates (like the September 2023 Helpful Content Update) may see partial recoveries

with this June 2025 update, signaling the dynamic nature of algorithm adjustments.

The Impact: What We're Seeing

The June 2025 Core Update has reinforced several key themes Google has been emphasizing

for years, with a particular sharpening of focus on:

Enhanced Content Quality and E-E-A-T

Expertise, Experience, Authoritativeness, and Trustworthiness (E-E-A-T) are more critical
than ever. Google is prioritizing content that demonstrates genuine knowledge, first-hand

experience, and comes from credible sources. This is especially true for "Your Money or Your
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Life" (YMYL) niches like health, finance, and legal. Anonymous or poorly researched content,

particularly in these sensitive areas, is at higher risk.

Aggressive Push of Al Overviews (AIO):

One of the most striking observations is the significant surge in the visibility of Al Overviews
directly on the SERP (Search Engine Results Page). This is leading to an increase in "zero-
click searches," where users find their answers directly on the SERP without needing to visit
a website. This fundamental shift in user behavior means your content needs to be

optimized for these condensed answers and provide compelling reasons for a click-through.

Core Web Vitals and User Experience (UX):

Site speed, interactivity, and visual stability (Largest Contentful Paint, First Input
Delay/Interaction to Next Paint, and Cumulative Layout Shift) continue to be vital. A
seamless and enjoyable user experience is increasingly a non-negotiable for good rankings.
Mobile-First Indexing Reinforcement:

With mobile usage dominating, Google's mobile-first indexing strategy means your mobile

site's performance and experience are paramount.

Stricter Stance on Spam and Low-Quality Content:

Google is continuing its crackdown on manipulative tactics, thin content, and unhelpful Al-

generated content that lacks genuine value, originality, or human oversight.

Common Problems and Why Your Rankings Might Have
Dropped

If your site saw a decline in rankings or traffic, it's likely due to one or more of these factors:

e Thin, Low-Value, or Outdated Content: Content that is superficial, poorly researched, or
no longer accurate is a prime candidate for demotion. Google wants comprehensive, in-

depth resources.

© 2026 Accord Tech Solutions - accordtechsolutions.com Page 3 of 6


https://www.accordtechsolutions.com/blog/why-should-a-business-have-a-faster-website

ECCORD

accordtechsolutions.com/blog

e Lack of E-E-A-T Signals: If your content doesn't clearly demonstrate the author's expertise
and experience, or if your site lacks overall authority and trustworthiness, especially in

YMYL areas, you could be penalized. Anonymous or unverified content is at risk.

e Poor User Experience: Slow load times, intrusive pop-ups, confusing navigation, or a non-

responsive mobile design will negatively impact your rankings.

e Over-reliance on Keyword Stuffing or Old SEO Tactics: Simply stuffing keywords or using
outdated link-building schemes will no longer cut it. Context, semantic relevance, and

natural language are key.

e Technical SEO Issues: Crawl errors, broken links, poor site structure, or issues with

indexability can hinder Google's ability to understand and rank your content.

e Low-Quality Backlink Profiles: Links from irrelevant, spammy, or low-authority sites can

now be detrimental. Google values quality and topical relevance in backlinks.

e Failure to Adapt to Al Overviews: If your content isn't structured to provide concise, direct

answers that Google can easily pull for Al Overviews, you might miss out on visibility.

Solutions: Your Action Plan for Recovery and Future Success

Don't panic if you've been affected. Recovery from a core update takes time and a strategic

approach. Here's what you should focus on:

1. Conduct a Thorough Content Audit:

e Identify and Improve: Find thin, outdated, or low-value content. Can you update it with
fresh statistics, deeper insights, or more comprehensive information? Can you add

multimedia like videos or infographics?

e Consolidate or Remove: For truly irrelevant or unsalvageable content, consider

consolidating it into a stronger piece or simply removing it.

e Focus on User Intent: Re-evaluate if your content truly answers user queries thoroughly

and satisfyingly.

e Demonstrate E-E-A-T: Ensure author bios are prominent and highlight their credentials

and experience. Include citations and references for factual claims. Build a strong brand
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presence and positive reputation in your niche.

2. Optimize for User Experience (UX) and Core Web Vitals:

e Page Speed: Use tools like Google PageSpeed Insights to identify and fix issues slowing

down your site (e.g., image optimization, deferring JavaScript, using a CDN).

e Mobile-Friendliness: Ensure your site is fully responsive and provides a seamless

experience on all devices.

e Navigation and Design: Make your site easy to navigate and visually appealing.

3. Strengthen Your Technical SEO:

e Crawlability and Indexability: Check Google Search Console for any crawl errors or

indexing issues.
e Site Structure: Ensure a logical and clear site hierarchy with good internal linking.

e Schema Markup: Implement structured data to help Google better understand your

content and potentially appear in rich snippets.

4. Re-evaluate Your Backlink Strategy:

e Quality over Quantity: Focus on earning high-quality, authoritative, and topically relevant

backlinks through genuine outreach and valuable content creation.

e Disavow Harmful Links: If you have a history of questionable link-building, consider

disavowing low-quality or spammy links.

5. Adapt to Al Overviews and Conversational Search:

¢ Q&A Format: Structure your content with clear headings and a Q&A format to make it

easier for Al to extract answers.

e Concise Answers: Provide direct and concise answers to common questions within your

content.

e Long-Tail Keywords: Optimize for longer, more conversational queries that users might

ask via voice search or Al assistants, as these are often targeted by AlOs.
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6. Monitor and Be Agile:

e Track Performance: Regularly monitor your keyword rankings, organic traffic, and

impressions using Google Search Console and other SEO tools.
e Analyze Competitors: See what competitors who gained rankings are doing differently.

e Stay Informed: Keep abreast of Google's official announcements and the SEO
community's observations. Given the extended rollout, volatility may continue, so

consistent monitoring is crucial.

The June 2025 Core Update is a clear signal: Google is doubling down on quality, user
experience, and genuine value, with an amplified push for Al-driven answers. By focusing on
these core principles, you can not only recover from any negative impact but also build a
more resilient and future-proof SEO strategy. The goal remains the same: create the best

possible experience and provide the most helpful and trustworthy information for your users.

Accord Tech Solutions

Al-powered B2B growth agency. We turn SEO, email and lead generation into booked sales calls for

US B2B companies.

https://www.accordtechsolutions.com/contact-us - contact@accordtechbd.com - +1 307 370 1787
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