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Want your website to appear on the first page of Google? It all starts with smart keyword
research. Keywords are the bridge between what people are searching for and the content
you provide. Without a solid keyword strategy, your content may never reach your target
audience, no matter how valuable it is.

In this blog, we’ll explore powerful keyword research strategies that will help you outrank
competitors, attract high-intent traffic, and improve your Google rankings.

1. Understand Search Intent First

Before choosing any keyword, it’s essential to understand the intent behind the search. This
is one of the most overlooked yet critical parts of keyword research. Search intent refers to
the reason why someone types a specific query into Google. It tells you what the searcher
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really wants to achieve, are they looking for information, trying to buy something, or just
comparing options?

Google’s algorithm has become much smarter over the years and is now designed to deliver
results that best match user intent, not just keyword matching. That means if your content
doesn’t satisfy the user's intent, it won’t rank, Fano matter how optimized your page is.

There are four main types of search intent:

1. Informational Intent

People are looking for knowledge or answers. These queries often start with:
Example:

“How to…”

“What is…”

“Why does…”

“Best way to…”

2. Navigational Intent

Users are trying to find a specific website, brand, or page. They already know where they
want to go.

Example:

“Ahrefs login” or “Facebook support page”

3. Transactional Intent

This is the strongest form of buyer intent. The user is ready to make a purchase or take a
commercial action. These keywords often include:

Example:
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“Buy”

“Discount”

“Coupon”

“Free trial”

“Get started”

4. Commercial Investigation Intent

These users are researching before buying. They haven’t made a final decision yet, so
they’re comparing options and reading reviews.

Example: “Best CRM tools for small businesses” or “Mailchimp vs Convert Kit”

2. Start with Seed Keywords

Every powerful keyword strategy starts with seed keywords, the foundation of your entire
keyword research process. Think of seed keywords as the core terms or basic ideas directly
related to your business, products, services, or content topics. They help you generate
broader keyword ideas and variations using keyword research tools.

Seed keywords are not necessarily the ones you will target directly in your content. Instead,
they serve as the starting point for discovering more specific, relevant, and profitable long-
tail keywords.

What Are Seed Keywords?

Seed keywords are usually:

Short and broad (1-2 words)

Highly competitive

High search volume

Directly related to your niche

accordtechsolutions.com/blog

© 2026 Accord Tech Solutions  ·  accordtechsolutions.com Page 3 of 15



Examples:

If you're in the Digital Marketing industry, your seed keywords might be:

Digital Marketing

PPC Advertising

Online Advertising

Lead Generation

Marketing Automation

Influencer Marketing

Digital Strategy

How to Find Seed Keywords

Here are some simple ways to discover strong seed keywords:

1. Think Like Your Customer

Put yourself in your audience’s shoes. Ask:

What would I search for if I needed this service/product?

What problems am I trying to solve?

2. Check Your Website and Competitor Sites

Look at your homepage, services, or product names. Also, browse your competitors'
websites, see what broad terms they’re using in titles and headings.

3. Use Google’s Suggestions

Start typing a word into Google and observe the autocomplete suggestions. These are based
on real search behavior and can lead to great seed keyword ideas.
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4. Explore Forums and Social Media

Platforms like Quora, Reddit, and Facebook groups reveal how people talk about your niche.
Note the words and phrases they commonly use.

Why Seed Keywords Matter

They guide your initial brainstorming process.

Serve as input for keyword tools like Ahrefs, Ubersuggest, or Google Keyword Planner.

Help uncover long-tail keywords and keyword clusters.

Keep your research aligned with your core niche or industry.

3. Use Keyword Research Tools Effectively

Keyword research tools are essential for finding the right keywords and understanding their
potential value. Popular options like Google Keyword Planner, Ahrefs, SEMrush, Ubersuggest,
and AnswerThePublic offer data on search volume, keyword difficulty, and related keywords.
These insights help you choose keywords that match your website’s authority and goals.

Using these tools goes beyond just gathering keywords. It’s about analyzing which keywords
are realistic to target. For example, highly competitive keywords might be tough for new
sites, so focusing on lower-difficulty, long-tail keywords can bring quicker wins. These tools
also suggest related terms and popular questions, which can spark content ideas aligned
with user intent.

Competitor analysis is another powerful feature. By entering a competitor’s domain, you can
see the keywords they rank for. This helps identify keyword gaps and opportunities where
you can outperform them. Understanding competitor strategies sharpens your own keyword
focus.

Ultimately, keyword research tools provide data-driven guidance that helps you focus on
keywords that attract quality traffic. Using these platforms effectively lets you create content
with a higher chance of ranking well on Google.
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4. Target Long-Tail Keywords

One of the smartest keyword research strategies, especially for newer websites or those in
competitive niches, is to target long-tail keywords. These are more specific, longer phrases
(usually 3–6 words) that reflect highly focused search intent.

While long-tail keywords typically have lower search volume, they come with significant
advantages:

Lower competition

Higher conversion rates

More relevant traffic

Let’s break it down.

What Are Long-Tail Keywords?

Unlike broad or “Primary” keywords (like “shoes” or “marketing”), long-tail keywords dive
deeper into what users are searching for.

Examples:

Primary keyword: “SEO”

Long-tail keyword: “best SEO tools for beginners 2025”

Primary keyword: “laptop”

Long-tail keyword: “best budget gaming laptop under $1000”

These queries are highly specific and often typed by users who know what they want—which
makes them more likely to take action.
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Why Long-Tail Keywords Work

1. Less Competition, Easier to Rank

Generic keywords are dominated by big brands and authoritative sites. Competing against
them is extremely difficult without a massive SEO budget. Long-tail keywords, on the other
hand, are less targeted by others—giving you a better chance to appear on Page 1.

2. Higher Conversion Potential

People searching with long-tail keywords are often further along the buying journey. They’ve
done their research and are closer to making a decision.

3. Better User Intent Match

Long-tail keywords allow you to create highly relevant content that speaks directly to the
user’s needs. This means better engagement, lower bounce rates, and higher SEO
performance.

How to Find Long-Tail Keywords

Use tools and techniques like:

1. Google Autocomplete: Start typing a phrase and see what Google suggests.

2. “People Also Ask”: Find related long-form questions.

3. AnswerThePublic: Visualizes real questions people are asking.

4. Ubersuggest / Ahrefs / SEMrush: Use filters to find low-competition, longer queries.

5. Reddit & Quora: Look at how real users phrase their problems and questions.

How to Use Long-Tail Keywords in Content

Once you find the right long-tail keyword:

Include it in your page title, H1, and meta description
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Use it naturally in the first paragraph and subheadings

Expand your article to cover related variations and user questions

Keep the tone helpful, actionable, and focused on solving the exact problem

5. Analyze Competitor Keywords

One of the fastest ways to improve your keyword strategy is to study what’s already working
for your competitors. Instead of guessing which keywords to target, reverse-engineer your
competitors’ SEO efforts and discover:

What keywords do they rank for

Which pages bring in the most traffic

Gaps in your current strategy you can capitalize on

Why Competitor Keyword Analysis Matters

Saves time: No need to start from scratch, see what already drives traffic in your niche.

Reveals gaps: Spot keywords your competitors rank for that you don’t.

Helps prioritize: Focus on keywords that deliver real results instead of low-impact terms.

Exposes weak points: Find under-optimized pages where you can outrank them with
better content.

Tools to Analyze Competitor Keywords

To perform this analysis, use SEO tools that offer competitive research features:

Tool What You Can Do

Ahrefs Explore organic keywords, top pages, traffic value

SEMrush View competitor keyword rankings, keyword gaps

accordtechsolutions.com/blog

© 2026 Accord Tech Solutions  ·  accordtechsolutions.com Page 8 of 15



Ubersuggest Basic competitor keyword overview for free

SpyFu Discover keywords both organic and paid competitors are targeting

Simply plug in a competitor’s domain, and these tools will provide a list of keywords they
rank for—along with metrics like:

Search volume

Keyword difficulty

Current ranking position

Estimated traffic from each keyword

What to Look For

1. Top-Performing Pages

Which blog posts or service pages drive the most organic traffic? Break down why they
perform well. Is it because of keyword placement, content depth, or backlinks?

2. Keyword Overlap

Use tools like SEMrush’s Keyword Gap Tool to compare your domain with competitors. It
shows:

Keywords you both rank for

Keywords only your competitor ranks for

Keywords you rank for that they don’t (your edge)

3. Low-Hanging Opportunities

Look for keywords where your competitor ranks on Page 2 or 3—with better content and
optimization, you can leapfrog them to Page 1.
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4. Transactional vs Informational 

Check if their focus leans toward informational blog content or product/service landing
pages. You might discover a missed opportunity to target one over the other.

How to Use This Data

Once you gather competitor keyword insights, take action:

Target keywords they missed: Fill the gaps in their strategy.

Outrank weak content: If their blog post on “best CRM software” is short or outdated,
create a longer, fresher, better-optimized version.

Repurpose winning keywords: Add them to your content calendar, landing pages, or even
PPC campaigns.

Improve internal linking: Mimic how they structure internal links on top-performing pages.

6. Prioritize Keyword Clusters Over Single Terms

If you're still targeting one keyword per page, you're leaving traffic—and rankings—on the
table. Google’s algorithm has evolved. It no longer rewards content that focuses on a single
keyword repeated dozens of times. Instead, it ranks comprehensive, topic-based content
that answers a wide range of related queries.

That’s where keyword clustering comes in.

What Are Keyword Clusters?

Keyword clusters are groups of related keywords that revolve around a central theme.
Instead of writing separate pages for each keyword, you combine them strategically in a
single piece of content to boost topical authority.

Example:
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Let’s say your main keyword is “digital marketing strategy.”

Related cluster keywords might include:

“how to create a digital marketing strategy”

“digital marketing strategy for small businesses”

“2025 marketing trends”

“steps in digital marketing plan”

Why Keyword Clusters Work

Increased Topical Relevance

Search engines want to rank the most thorough, trustworthy content. Covering multiple
related terms in one page builds your topical relevance and increases the chances of
showing up for a variety of queries.

Multiple Ranking Opportunities

A page built around a cluster can rank for dozens—or even hundreds—of keywords, giving
you exponential visibility in search results.

Improved User Experience

Users don’t want to bounce between 10 shallow articles. They prefer in-depth resources that
answer all their related questions in one place. Keyword clusters help you build that kind of
content.

Better Internal Linking Structure

Using clusters allows you to create pillar and cluster content models—a proven SEO
architecture. One main pillar page targets the broad topic, while supporting blog posts or
pages go deeper into subtopics, all internally linked.
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7. Leverage Google’s Own Suggestions 

Google offers free keyword insights—if you know where to look. These suggestions come
straight from real user behavior and can help you identify what your target audience is
actively searching for.

Here’s how to tap into them:

1. Google Autocomplete 

Start typing your main keyword in the Google search bar, and watch the dropdown populate
with suggestions.
Example:
Type “best SEO tools” → Suggestions might include “best SEO tools for small businesses,”
“best SEO tools 2025,” etc.
These are real queries people are typing in, making them ideal for long-tail keyword
targeting.

2. People Also Ask (PAA) 

Found in the SERPs, this section reveals related questions users are asking about your topic.
Example: Searching “email marketing” might show:

“What are the 5 T’s of email marketing?”

“Does email marketing still work?”

Answering these questions in your content can help you rank in featured snippets and
attract traffic.

3. Related Searches 

At the bottom of Google’s search results, you’ll find “Searches related to…” This gives even
more variations and helps you build keyword clusters.
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8. Track Trends and Seasonality

Not all keywords are evergreen. Some perform better during specific times of the year.
Ignoring seasonality can lead to missed opportunities or wasted resources.

That’s where Google Trends becomes an essential part of your keyword research strategy.

Why You Should Track Trends:

Discover rising topics before your competitors do

Optimize content ahead of seasonal peaks (e.g., Black Friday, New Year)

Avoid targeting declining keywords

How to Use Google Trends:

Enter a keyword and analyze interest over time

Use filters to view data by country, time range, and category

Compare multiple keywords to choose the best performer

9. Use Keywords Naturally in Content

Gone are the days when keyword stuffing helped rankings. Today, user experience and
content relevance matter more than keyword frequency.

Here’s how to naturally optimize your content:
Focus on context, not repetition
Instead of repeating the same keyword over and over, use variations, synonyms, and
semantically related terms (also known as LSI keywords).
Place keywords strategically
Use your target keyword in:
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Page title

Meta description

First 100 words

At least one subheading

URL (if possible)

Write for humans first, Google second

If your sentence sounds robotic or forced, rewrite it. Google’s NLP (Natural Language
Processing) rewards clarity and natural phrasing.

10. Update and Optimize Existing Content

Many websites focus only on creating new content—but your existing pages could be SEO
goldmines waiting to be refreshed. Google favors fresh, up-to-date content, especially for
topics that evolve quickly.

Why Content Updating Works:

Improves CTR with updated headlines/meta

Helps maintain or boost rankings

Enhances content quality with new stats, links, visuals

Re-engages users with current and relevant information

How to Optimize Existing Content:

1. Check Google Search Console: Look for pages with impressions but low clicks. Improve
meta titles/descriptions to make them more compelling.
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2. Update Outdated Information: Add new stats, tools, features, and examples. Replace
outdated screenshots or broken links.

3. Add Internal Links: Connect older posts with newer ones. It boosts user experience and
helps search engines crawl more pages.

4. Re-target keywords: Use tools like Ahrefs or SEMrush to see what terms your page is
ranking for. Add those naturally into the content.

Accord Tech Solutions

AI-powered B2B growth agency. We turn SEO, email and lead generation into booked sales calls for
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